Cost-Shared Identity Guidelines

As our two institutions expand and evolve, it is no longer appropriate to use the cost-shared logo as
it has existed with the words Newark campus below. While we are a cooperative, shared campus in
Newark, we have determined that it may weaken the branding of each institution to refer to ourselves
as the “Newark Campus”. Central Ohio Technical College and The Ohio State University at Newark
each has its own, distinctive brand to maintain and market. Additionally, COTC now offers extended
campus locations in Coshocton, Knox County and Pataskala as well as Newark. We ask that you end
the use of the former cost-shared logo (see below) effective immediately.

We also ask that you refrain from using the phrase “Newark Campus” in printed materials, as much
as possible. There are many cost-shared activities, events and publications in which this may not be
feasible, and in those cases, please use the phrase in subsequent references only and use a lower-case

«.»

¢, as in “Newark campus™
For body text on cost-shared documents, please use Palatino as the preferred font.

Instead of the former cost-shared logo, we ask you to use the following logo when space permits:

These files can be dowloaded in jpeg format from the shared drive (K) in the marketing folder:
K:/Marketing and PR/Logos or from the Marketing and PR website under the logos link.

Please delete digital files of prior versions of the cost shared logos, such as:

*In regard to printed materials please begin implementing the new cost shared logo when reprinting.
Please use existing stock with prior versions of the cost shared logos before replacing with new.

To access the COTC Visual Identity Guidelines, please go to:
K:/Marketing and PR/Procedures-Guidelines

To access complete policies and visual identity guidelines for The Ohio State University, please go to:
www.osu.edu/identity/

Alice Hutzel-Bateson

Director, Marketing & Public Relations
The Ohio State University at Newark
Central Ohio Technical College
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